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Professional Certification for Hospitality Educator

Abstract

The hospitality industry is has constantly changed and evolved . Today’s knowledge and
skills are soon to be obsolete. Keeping pace with these changes and improving his or her
knowledge and teaching skills are key components of becoming a good teacher. Enrolling in the
award-winning Certified Hospitality Education (CHE) program, the only professional development
opportunity designed for hospitality educators around the world, will enable me to accomplish this
goal.

The CHE is designed to fill the gap between hospitality industry and academia. I should be
able to attend the three-day workshop in a designated site. The workshop leads the participants
systematically from creating the syllabus, training tools and techniques to the final valuation as
well as learning the Bloom’s Levels of learning and the Interactive Methods of teaching. At the end
of the workshop I will take a comprehensive examination. Within six months of the workshop I
need to submit a video of a 45- to 60-minute presentation that I gave in a live classroom. The
presentation should incorporate the principles and format I learned in the CHE program. My self-
study materials and assignments, my participation in workshop discussion, the results of my written
comprehensive exam, and my videotaped post-workshop classroom presentation will be evaluated
for the CHE designation.

The significant thing about teaching is that there is always more to learn. As [ improve as a
hospitality educator, my students’ interest and enthusiasm will increase my dedication to and

enjoyment of teaching. Therefore, earning the CHE can be my first step to becoming a good teacher.



Purpose and Objectives

The purpose of this project is to enhance the latest high-impact instructional methods and network

professionals. Specifically, the Certified Hospitality Education (CHE) program will enable me to:

= strengthen students’ critical thinking and motivation to learn
= share ideas with peers from schools and practices
® receive recognition for my teaching abilities from students, colleagues, and the industry

® stay current with the latest industry developments

Significance of the Project

The Educational Institute (EI), an affiliate of the American Hotel & Lodging Association
(AH&LA), is the world’s largest source of quality training and educational materials for the
hospitality industry. The EI offers several professional certifications for the industry’s top
performers. The CHE is one of those professional certifications that ensure instant international
recognition and bridge the gap between industry and academia. The certification will be my link to
the global hospitality industry, inspiring students and faculty members in the quest for excellence in
hospitality education, and demonstrating my lifelong learning philosophy and constant efforts to

improve my quality of teaching.



Process for Attainment of Objectives

There will be several steps in the project. The first step is to submit the CHE application
form, an updated resume, recommendation, and the full tuition fee of $600 to the Education
Institute of American Hotel & Lodging Association in May.

Second, within two weeks of submitting my application materials, I will receive written
notice of the Certification Commission’s decision regarding my eligibility for the CHE program.
Along with my acceptance, I will receive a comprehensive study guide to the CHA exam material,
along with practice questions and a self-inventory to help me evaluate my strengths and weaknesses.
The topics in the study include (1) human resources, (2) food and beverage, (3) marketing and sales,
(4) accounting/cost control, (5) rooms division, (6) engineering and property management, and (7)
management and general administration.

Third, the CHE workshop will be held in Art Institute of New York at New York City from
June 25 to June 27. Lectures and laboratory sessions will be run from 8:00 a.m. to 5:00 p.m. On the
last day of the workshop I will take a written examination to prove my mastery of the material. The
test results will be used to determine if I have earned the CHE.

Fourth, within six months of my workshop, I should submit a videotape demonstrating my
teaching proficiency. The video should show a 45- to 60-minute presentation I gave in a live
classroom and be on the principles and format I learned in the CHE program.

Finally, as soon as I turn in the videotape of my lecture, instructional experts will examine
(1) my self-study materials and individual assignments, (2) my participation in workshop
discussions, (3) the results of my written exam, and (4) my videotaped post-workshop classroom
presentation in order to decide whether they can confer the CHE to me. Tentative dates and

activities are summarized in Table 1.



Table 1. Process Summary

Within six months of the workshop, I should submit a
videotape demonstrating my teaching proficiency.

Date Project Activities Event Location
May, 2007 Application Process ATU
6/25/07 CHE Workshop Art Institute of New

~ - Each day’s session begins at 8:00 a.m. until 5:00 York at New York City
6/27/07 p.m.
- Written Examination
Proving my mastery of the workshop material.

September, 2007 | Post-workshop: Class Presentation ATU

| November, 2007 | Final Evaluation American Hotel &
Instructional experts will examine my self-study Lodging Educational
materials and individual assignments, my Institute
participation in workshop discussions, the results of
my written exam, and my videotaped post-workshop
classroom presentation.

January, 2008 CHE Recognition American Hotel &
Attaining the CHE designation and receiving a lapel | Lodging Educational
pin and certificate plaque to demonstrate my Institute
achievement.

Budget

I propose the following budget for this project. The proposed budget consists of workshop

and travel. The workshop will cost $675, including application fees, tuition fees, and registration

fee. Travel will cost $988, including airline ticket, rental car, accommodation, and meals. Table 2

shows the details of the proposed budget plan.




Table 2. Budget Summary

Line Item Description Grant Request
1. Workshop
Application Fees $50
Tuition Fees $600
Registration Fees $25
Total estimated workshop $675
2. Travel
Airline Ticket $377
Rental Car (4 days) $233
Accommodation (4 nights X $72) $288
Meals $100
Total estimated travel 988
Total Proposed Budget $1,673
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Conclusion

Professional certification such as the CHE tells hospitality professionals all over the world
that a person has a high degree of knowledge of the hospitality field. Moreover, the CHE is not only
an honor but also a living designation that will accompany me on my quest for excellence in
teaching.

Being a good teacher is not easy, but I am committed to this goal. Earning the CHE will be

my first step.




